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FIRST QUARTER 2026 INTERIM MANAGEMENT STATEMENT 

Strong first quarter performance with continued revenue momentum 
Full year adjusted EPS expected at the upper end of the guidance range 

 
29 April 2026 – Glanbia plc, the Better Nutrition company (“Glanbia” or the “Group”), is issuing this Interim 

Management Statement for the three month period ended 4 April 2026 (“the period”, or “Q1 2026”). This statement 

is issued in conjunction with the Group’s Annual General Meeting (“AGM”) which is being held today.  

Q1 2026 Highlights1: 

• Group like-for-like (“LFL”) revenue growth of 7.2% with strong volume growth across all three segments; 

• Performance Nutrition (“PN”) LFL revenue growth of 11.5%; 

o Optimum Nutrition LFL revenue growth of 18.8% with accelerating category growth, new distribution 

and continued innovation; 

• Health & Nutrition (“H&N”) LFL revenue growth of 11.6%; 

o Volume growth of 12.5% driven by strong demand across priority end-use markets; 

• Dairy Nutrition (“DN”) LFL revenue growth of 2.0% with strong volume and pricing growth in protein solutions; 

• Progress on Group-wide transformation programme, targeting annual savings of at least $60m by 2027;  

• €22.2 million returned to shareholders via share buybacks year-to-date; and 

• FY 2026 adjusted EPS expected to be at the upper end of medium-term guidance of 7% to 11% constant 

currency. 

 

Commenting today Hugh McGuire, Chief Executive Officer, said: 
 
“I am pleased to report that Glanbia delivered a strong performance in the first quarter, with Group like-for-like 
revenue growth of 7.2% across our portfolio of better nutrition brands and ingredients with volume growth in all three 
segments, benefitting from accelerating category growth and good end-use market demand. 
 
Performance Nutrition showed continued momentum, with like-for-like revenue growth of 11.5%, led by our Optimum 
Nutrition brand with volume and pricing growth. Health & Nutrition delivered double-digit volume growth driven by 
continued demand in its priority end-use markets. Dairy Nutrition saw strong volume and pricing growth in protein 
solutions.   
 
We continue to see strong demand for our brands and ingredients and remain focused on executing on our medium-
term strategy, notwithstanding the current geopolitical uncertainty. As a result of the Group’s performance in Q1, we 
now expect adjusted EPS growth in FY 2026 to be at the upper end of the medium-term guidance range of 7% to 
11% constant currency.” 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
1 Like-for-like revenue growth excludes the net impact from acquisitions and disposals and is shown on a constant currency basis. 
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Summary revenue progression (all commentary is on a constant currency basis)  

 Summary of Q1 2026 revenue progression versus prior year 
 Constant currency movement  

 
Volume Price 

Like-for-
like 

Acquisition / 
Disposals 

Total 
constant 
currency 

Total 
reported 
currency 

Performance Nutrition 9.2% 2.3% 11.5% (10.2%) 1.3%  3.5% 

Health & Nutrition 12.5% (0.9%) 11.6% 3.2% 14.8% 18.2% 

Dairy Nutrition 6.4% (4.4%) 2.0% - 2.0% 2.3% 

Total wholly-owned 
businesses 

8.2% (1.0%) 7.2% (3.4%) 3.8% 5.4% 

 
In the three months ended 4 April 2026, Group LFL revenue increased by 7.2% compared to the same period in 

2025, driven by a volume increase of 8.2%, slightly offset by a price decrease of 1.0%. Total Group revenue increased 

by 3.8% as a result of LFL revenue growth of 7.2%, partly offset by a decrease of 3.4% from the net impact of 

acquisitions and disposals.  

Performance Nutrition 

PN LFL revenue increased by 11.5%, with a volume increase of 9.2% and a price increase of 2.3%. Volume growth 

was driven by continued strong category growth, new distribution, lapping of a weaker comparative and innovation. 

Pricing growth was as a result of price increases implemented in the Americas in Q4 last year, somewhat offset by 

promotional activity and tactical price reductions on products in the energy category.  

PN Americas, which represented 57% of PN revenue, saw LFL revenue increase by 4.0%, with volume growth in 

Optimum Nutrition and Isopure somewhat offset by declines in other portfolio brands. PN International, which 

represented 43% of PN revenue, saw LFL revenue increase by 23.4%, driven by strong volume and pricing growth 

across international markets, with momentum for Optimum Nutrition evident across priority regions.  

Optimum Nutrition, which represented 78% of PN revenue, delivered an 18.8% increase in LFL revenue during the 

quarter and US consumption2 growth of 13.3% in the last 13 weeks.  

Health & Nutrition 

Health & Nutrition is a better nutrition global solutions partner, combining insight, science and high-quality ingredients 

to help customers create great-tasting products for healthier lives. H&N focuses on attractive, high-growth end-use 

markets including Active Nutrition, Functional Beverages and Vitamins, Minerals & Supplements. H&N revenue 

increased by 11.6%, driven by a 12.5% increase in volume, a 0.9% decrease in price and a 3.2% increase from the 

impact of the acquisitions of Sweetmix and Scicore. We continue to make good progress on capacity expansions in 

H&N in the US, China and Europe. Volume growth was driven by a strong performance in EMEA and ASPAC with 

continued momentum in key end-use markets. The price decline was due to pass through pricing with customers.  

Dairy Nutrition 

Dairy Nutrition is a leading producer of whey proteins and American-style cheddar cheese in the US and provides a 

wide range of functional protein solutions and bioactives. DN revenue increased by 2.0%, with a 6.4% increase in 

volume, somewhat offset by a 4.4% decrease in price. The increase in volume was driven by strong end-use markets 

with demand for high end whey proteins growing strongly with double-digit volumes in protein solutions. The decrease 

in price was a result of negative cheese markets in the first quarter of the year, somewhat offset by double-digit 

pricing in whey protein solutions. 

 

 

2 Consumption growth is US measured channels and includes online, FDMC (Food, Drug, Mass, Club) and specialty channels. Data compiled from published external 

sources and Glanbia estimates for the 13 week period to 4 April 2026. 
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Share buyback 

Between 25 February 2026 and 27 April 2026, Glanbia returned €22.2 million to shareholders via its share buyback 

programme, repurchasing and cancelling 1,296,487 ordinary shares on Euronext Dublin at an average price of 

€17.14.  

Financing 

The Group’s balance sheet remains in a strong position. Glanbia's net debt as at 4 April 2026 was $648 million, an 

increase of $69 million versus the net debt position at the end of Q1 2025. At the end of the period the Group had 

committed debt facilities of $1.4 billion.  

2026 Outlook 

Glanbia saw strong momentum in the first quarter across all three segments, and while the Group continues to closely 

monitor the ongoing geopolitical environment, based on current expectations for the remainder of the year, the Group 

now expects FY 2026 adjusted EPS growth to be at the upper end of its medium-term guidance of 7% to 11% 

constant currency. PN and H&N revenues are now expected to be at the upper end of their medium-term guidance 

ranges and DN EBITDA is now expected to be in the range of $160 million to $170 million. All other guidance is 

aligned to our medium-term outlook.   

Annual General Meeting 

Glanbia is hosting its AGM at 11.00 a.m. (BST) today at the Killashee Hotel, Naas, Co. Kildare, Ireland.  

Ends 
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Cautionary statement 

This announcement contains forward-looking statements. These statements have been made by the Directors in 

good faith based on the information available to them up to the time of their approval of this report. Due to the inherent 

uncertainties, including both economic and business risk factors underlying such forward-looking information, actual 

results may differ materially from those expressed or implied by these forward-looking statements. The Directors 

undertake no obligation to update any forward-looking statements contained in this announcement, whether as a 

result of new information, future events, or otherwise. 

IMS conference call and webcast details 

There will be an analysts’ conference call and webcast presentation to accompany this Interim Management 

Statement at 8.00 a.m. (BST) today. Please access the webcast from the Glanbia website at 

https://www.glanbia.com/investors/financial-calendar, where the presentation can also be viewed or downloaded. 

A replay of the call will be available for 30 days from this afternoon. Please see the link below to the Investor Relations 

section of the Glanbia plc website for details: 

https://www.glanbia.com/investors/financial-calendar 

For further information contact 

Glanbia plc +353 (0)56 777 2200 

Mark Garvey, Chief Financial Officer 

Liam Hennigan, Group Company Secretary & Head of Investor Relations:  +353 (0)86 046 8375 

Lauren O’Sullivan, Investor Relations Director:      +353 (0)85 741 7861 

Martha Kavanagh, Director of Corporate Affairs:      +353 (0)87 646 2006 

 


